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economic recovery. The key in any situation is understanding what
role you can play, then commit to making an impact. If we have ever
been in a situation where we as a society are in need of one another,
it is now.

About the Author

Andrew Hasley, CPA, MBA, is the president of Standard Bank. He is a seasoned
executive in the financial institution industry and maintains a strong dedication
to supporting local communities. Andy takes pride in connecting with customers,
ensuring that Standard Bank is their first call when seeking financial advice. His
confident, hands-on, open-minded style combined with the belief that a happy,
well-trained, disciplined, and accountable workforce will result in a high degree of
customer satisfaction and company success, has proven to be very effective. Andy is
a board member of the Federal Home Loan Bank of Pittsburgh, the Pittsburgh Zoo
and PPG Aquarium, and serves on the Community Depository Institution Advisory
Counsel to the Federal Reserve Bank of Cleveland.

2020 will be a year to remember, for sure.
We all entered 2020 strong: unemployment was at the lowest level in
years; businesses were growing, thriving and profitable; and the stock
market was at an all-time high. Your business probably had concrete plans
and budgets developed, staff members were ready and eager to serve
customers, and you were looking forward to a successful year. What could
go wrong?
Then COVID-19 happened. Our world changed; possibly forever in some
respects. Since February of 2020, this previously unknown virus spread
worldwide and infected hundreds of thousands of Americans, causing the
necessary closure of all non-essential businesses. The virus and closures
consequently brought the most significant U.S. Federal Government and
Federal Reserve Bank monetary response in history, and unfortunately,
has also resulted in the public becoming scared and unsure of the future—
most for the first time in their lives. What a difference six weeks can make
in our lives.
In a mere six weeks, small businesses went from having high hopes for
the future to considering if they could even sustain their closure; a strong
workforce became unemployed overnight and wondered if they would
have jobs to return to when the economy reopened; and many individuals
and not-for-profits who had promising investment statements wondered
if they would ever be able to recover their losses. We are undoubtedly in
uncertain, and unchartered, times. Fortunately, we are the most resilient
society in the world, and with the right leadership at all levels of government
and business, we will recover and be better prepared to face the future
stronger as a result.
Each of us, no matter what we do for a living, what personal situation we
bear, or what leadership position we hold, can have an impact on our local
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“Each of us, no matter
what we do for a living,
what personal situation we
bear, or what leadership
position we hold, can have
an impact on our local
economic recovery.
The key in any situation is
understanding what role
you can play, then commit
to making an impact.”

At Standard Bank, we recognized very quickly the challenges we
had ahead of us and understood our responsibility. We needed to
instantaneously review our pandemic response plan, take action to
protect the safety and health of our employees and customers, save
some of our small business customers from collapse, and provide
payment relief to our residential and commercial loan customers.
At the same time, we needed to ensure our customers, despite the
lobby doors being closed, could have the exact same access to their
deposits, lines of credit, and digital banking platforms. In addition to
banking products and services, it was also very important for us to
uphold our dedication to an outstanding customer experience.
The good news is, we were able to immediately mobilize, establish
teams of associates to address critical initiatives, make quick (yet
well-informed) decisions, develop plans to move forward, and
relocated some of our associates. Many associates were trained
to perform functions outside of their day-to-day responsibilities. In
a matter of days, our IT department was able to reposition bank
associates to work from home and relocate workstations to alternate
locations. Fortunately, we never missed a beat.

Morgan Soles,
community
banking center
representative,
has adapted to
new procedures
and schedules,
but still wears
a smile under
her mask!

In four weeks, our teams were able to make approximately 360
new Paycheck Protection Program (PPP) loans to local small
businesses totaling $40 million, and modified almost 600 loans for
small businesses and individuals who were under financial stress,
lost their jobs, or were just struggling with the effects of the pandemic. Our outreach efforts
to our customers and willingness to provide advice, guidance, and additional financial
assistance was unparalleled.
We were able to help our own customers as well as customers of other local banks
who simply could not prioritize their small business customers’ PPP applications.
Our associates committed to working expanded hours and night shifts to help every local
business we could, regardless if they were an existing customer of the bank. We believe
that our actions will set the stage for migrating small business customers back to
the community bank where they all should have been served all along. With there
being no difference in products, digital platforms, and security from our larger competitors,
the barriers have been broken down and our service has proven itself to be superior.

“In addition to banking
products and services, it
was also very important
for us to also uphold our
dedication to an outstanding
customer experience.”

For our deposit customers, we increased ATM, debit card, and mobile deposit limits; doubled the number of personnel assigned to our
customer care center; and provided very timely information, links, and applications on our website to assist those individuals who wanted
information regarding the bank’s COVID-19 programs.
The testimonials we have received from customers are overwhelming. You will see a few of those presented on the back cover of this
magazine.
I just want to end by adding a note that was provided to our associates in our internal newsletter. We value our team and want to publicly
thank them (on page 9) for their unparalleled response to COVID-19:
“Yes, you were able to accomplish the impossible. It just proves that with teamwork, dedication and a deep-down desire to help
those in need, ANYTHING can be accomplished. This edition of the Standard Bank Internal Update is dedicated to you. Enjoy the
read, and most importantly, thank you for all you have done for our customers. This is relationship banking at its best.”
Stay safe and healthy my friends. If you or any of your customers ever need advice from a banker, I welcome a call to my personal
cell phone number: (412) 956-3415. I promise you, they will be well taken care of and their needs met. At Standard Bank, we truly do
exemplify relationship banking at its best.
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Determine

Determine what operations are available to be handled remotely. With
technology today, there are few tasks that can’t be handled virtually.
You want to make sure your business plan is still intact if you handle
it remotely. Example: if your business support model is to greet each
customer as they walk in the door, you would not want to set up a
virtual receptionist. Also, determine the remote working balance for
your workers and your business. This means analyzing how often and
in what capabilities employees or teams can work remotely. Some
offices can operate entirely as a virtual office while others may need
employees to physically be in the office on certain days.

Remote
Workers

Prepare

Prepare by investing in the technology. Be prepared to supply the
remote worker with the equipment necessary to do their job in their
home office. If you supply the equipment, you can assure better
quality and consistency as well as better security. Don’t forget to
allow for remote maintenance on the equipment as well. Program
updates and patches are necessary for proper cybersecurity.

Is your business ready?
If not, we have six steps
to get you there.

Communication Plan

About the Author

Determine the best way to communicate with the remote worker.
Help the remote worker stay engaged in your business with regular
scheduled meetings. Plan on a mix of face-to-face meetings (if
possible or necessary), individual meetings, and performance
reviews. Setting communication standards ahead of time will keep
your team progressing forward with better organization, clearer
expectations, and mutual understanding.

Sheila Crystaloski, senior vice president and chief technology officer at Standard
Bank, has more than 30 years of experience in the technology field, 20 of which
have been with Standard Bank. Sheila is a certified information security manager
and a strong asset to the Standard Bank team. Sheila leads the Bank’s aroundthe-clock technology team as they ensure customer information security and new
technology implementation.

Recent times have forced us to look at remote workers
a little differently. Previously, as a business owner,
you would have analyzed your business’ success
based on benefits such as lower staff turnover,
higher productivity, and lower real-estate costs. Now,
with uncertain times and non-essential closures or
restrictions due to COVID-19, you may look at the
remote worker as the critical asset to your company
and a way to serve and retain your valued customers.
Maintaining and analyzing remote working capabilities
can provide your business growth opportunities by
offering customers consistent service as well as
resiliency during times of uncertainty.
Remote work is not achieved overnight, and to prepare,
you should have a plan to: determine, prepare,
communicate, evaluate, train, and deploy this new
workforce. With these steps in mind, also remember
to watch for characteristics in new hires that match
your remote worker initiative: self-disciplined, requires
little supervision, dependable, etc.
Once your remote workforce is in place (or your plan
to deploy is in place), you can and will be ready for any
environment without skipping a beat in your business
plan or customer service continuity. At the end of the
day, your employees, customers, and bottom line will
be thankful you planned ahead and planned ahead well.
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Evaluate Performance

Review your criteria for your performance expectations to reflect
the remote work environment. If past performance reviews were
measured on attendance, overtime, or even the number of hours
spent on a particular job, it is time to rethink those goals. Look to
a more results-oriented structure to fit your business. Your remote
workers performance needs to be measurable for effectiveness to
ensure the success of your overall business goals.

Train Your Remote Workers

Now, with uncertain
times and non-essential
closures and restrictions
due to COVID-19, you
may look at the remote
worker as the critical
asset to your company
and a way to serve
and retain your valued
customers.

Take advantage of readily available virtual classrooms. Virtual
on-demand training is now accessible to all workers regardless of
location. Many of your employees may already attend webinars or
virtual meetings. Those employees will be well-equipped to train
remotely. If your associates are not used to working with virtual
resources, this may need to be your first training session. Spending
the time to educate your employees on their equipment, resources,
and ongoing training tools will serve your business well into the future.

Deploy Your Workforce

Poll your current workforce to see who would be interested in
trying it out. Launch a pilot program to iron out any kinks in the
strategy before you fully deploy. You can start your program on a
limited basis (1-2 days per week) to further navigate the changes
and challenges. Businesses as well as employees may need
transition time as they restructure the logistics of their workflow
and communication.
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10 GOOD REASONS
Local Schools, Governments, and Non-Profits
Should Pledge to Bank with a Community Bank

The foundation of a good community is often its schools
and local governments, businesses, and non-profits.
Their influence trickles into the daily lives of every
resident so they can live out their best possible lives.
From infrastructure to education, to safety and
emergency services, local organizations ensure the
community’s future success.
One component of being good stewards for
residents is that every few years, local schools,
governments, and public service organizations
analyze their banking relationships and request
local banks to complete an RFP (Request for
Proposal) for banking solutions and pricing.
Likewise, non-profits and businesses analyze
their efficiency and banking relationships on an
ongoing basis. It’s good, smart business for
them to make sure they partner with the right
bank for their community or business. Needs
and products can change over time or as
quick as a minute, so it’s vital to reanalyze
entire financial relationships regularly.
Typical relationship RFPs often include
pricing and options regarding: multiple
deposit accounts, account analysis,
investment and savings accounts,
commercial and real estate loans,
treasury
management
services,
customizable online and mobile
business
banking
abilities,
tax
anticipation notes (TAN), payroll services,
collateral agreements, equipment leases, wire
capabilities, credit cards (this could be company
credit cards/purchasing cards and merchant services)
and more. That’s a ton of factors to consider when it comes to
structuring your schools’, towns’, or business’ money. The length
and detail of the RFP process reflect that complexity.
The complex nature of this process can be daunting for any
leadership body—especially when several opinions are involved
and all the information is made public. To make it more difficult,
small to large banks offer near identical banking products and
services for local governments and schools, so what are other
factors boards or leadership should analyze to help make the
right financial decisions? Below, we came up with 10 factors
that impact local organizations of all shapes and sizes
when choosing where to build a financial relationship—
and community banks are often the ones who have the
flexibility and dedication to make the best partner.
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1. Help grow local economies

A community bank is a bank that derives funds from and lends
funds to the communities in which it operates–ultimately helping
to grow the local economy. By banking locally, consumers
make a hometown investment they can be proud of as money
deposited with a community bank will be reinvested in ways
that drive their local economy, such as: loans to local residents,
businesses, and non-profits. In fact, community banks improve
America’s communities by providing access to funding for
nearly 60% of ALL businesses under $1 million and for 80% of
all agricultural loans (www.icba.org).

2. Complete and customizable accounts,
services, and amenities

Community banks, such as Standard Bank, offer comparable
amenities to the big banks, but often provide superior training
and product flexibility. Municipalities, for example, often require
multiple signatures or approvals for most transactions. Now that
payment types have transitioned from paper checks to electronic
payment systems (i.e. bill pay, wire or ACH origination), there
are new and better security options for these type of approvals.
A community bank is usually better equipped to handle unique
and flexible requests such as these, while keeping transactions
and money movement secure.

3. On your side during the hard times

Whether it’s your business’ local emergency or a global pandemic,
community banks are quicker to adapt to customers in their time
of need. Proven through the latest COVID-19 pandemic in 2020,
Standard Bank was able to quickly and efficiently manage our
customers’ needs, provide valuable education, and worked
24/7 to process millions of dollars for the Paycheck Protection
Program through the SBA. When worst comes to worst, how long
do you have to wait for the answers that impact your business? Is
your bank on your side when you need them?

4. Lower fees

Although local community banks offer the same array of services
as bigger banks, they have more price flexibility, which translates
into lower fees for customers and a lower overall cost of doing
business. Standard Bank takes a relationship approach to our
public entity clients, and having an overall evaluation of the
entire lending and deposit relationship allows us to offer the
best possible interest rates at the lowest cost. We offer checking
accounts that are Act 72 compliant with a competitive Earnings
Credit Rates (ECR), enabling you to maximize earning potential.
Best of all, each of our services is designed for the best possible
use of taxpayer dollars. Whether you are a small municipality or
a large school district, we can offer the robust financial services
you need to serve your constituents.

5. Easy in-person or mobile banking options

Transactions are easier at local community banks. With an office
likely located at the center of your town, time wasted traveling to
the bank is minimized. Or, it can be entirely eliminated with remote
or mobile solutions. Schools, local municipalities or boroughs,
and non-profits usually run on a tight, multi-trained staff. Their
time is extremely valuable, which is why it’s important that they
have access to affordable and efficient treasury management
services. Standard Bank will improve your efficiency, security,
and bottom line.

6. One-on-one customer service

Guidance, knowledge, and support—that’s what Standard Bank
delivers to every public entity we serve. Community banks
generally offer better one-on-one customer service and banking
experience for customers. Bank associates get to know their
individual customers and their needs to better serve them; in fact,
it’s part of Standard Bank’s mission and lived out through our
vision. Plus, if your entire office staff needs trained on a specific
function or service, we can offer a dedicated team member to
help train your staff (in person). If you haven’t worked with a
community bank in the past, spend a few minutes in one of our
offices, and you’ll quickly experience the difference.

7. Fraud protection

When it comes to a public entity’s money, security is a top priority.
Community banks can provide similar fraud detection services
as larger banks. Standard Bank offers check and ACH Positive
Pay to reduce the risk of fraudulent account activity by identifying
unauthorized transactions before they occur. Business customers
send batch files to Standard Bank, which include checks or ACH
debits issued. Standard Bank will confirm that all transactions
presented match those issued before they are paid. When an
item does not match, the exception is communicated to our
customers for their review. There is also a mobile integration for
exception approvals on-the-go.

9. Volunteerism

Coupling with outstanding service, core to Standard Bank’s
mission, bank associates volunteer with organizations that share
a commitment to their community. They spend thousands of hours
every year giving back to the same communities where they live
and work. There is a good chance we have already served your
organization in time or dollars!

10. Ultra-local grants and donations

Through its charitable foundation, Standard Bank gives back to
local non-profit entities, often providing much-needed funding to
organizations that don’t have access to large competitive grant
programs. Since 2011, the Standard Bank Charitable Foundation
has donated more than $750,000 to causes such as school
projects and programs, educational resources, fire departments,
revitalization projects and regularly support to non-profit
organizations that help the most vulnerable neighbors through
food, shelter, and life improvement programming.
Standard Bank is also dedicated to local Make-A-Wish
Foundation® chapters and has donated over a half million dollars
to make over 150 wishes come true for LOCAL wish children.
Since 1994, every Standard Bank office and department has
donated and raised money for the cause on an ongoing basis.
The above ten reasons are why community banks are truly one of
the best fits for local schools, governments, businesses, and nonprofits. Local community banks have it all: the amenities and
competitive rates as the big banks, the robust cybersecurity
and mobile functions of online banks, AND the hometown
connection that creates a personal banking experience.
To learn more about community banking or Standard Bank’s
business solutions, stop in to your local community banking
office to connect with one of our business banking or lending
professionals. See locations at www.standardbankPA.com.

Dual control is another widely used service as it helps to prevent
internal fraud or theft as well as have two sets of eyes to mitigate
common human errors such as typos or inaccurate data entry.
Standard Bank has customized this function for countless for-profit,
public, and non-profit businesses.

8. Local decision-makers

Decisions on loan and account parameters are reviewed by key
decision-makers who are local to the areas they serve and truly
understand the local needs and challenges. By speaking directly
with decision-makers at the bank, processes are made simpler
and less time is spent waiting for approvals. Local decisionmaking is a huge benefit to local organizations who prefer quicker
answers and less hoops.
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The importance of accurate page titles
The titles of your webpages heavily factor into search engine results.
By using commonly searched phrases in titles for solutions or products,
you can dramatically improve where you appear in searches. For
example, a CPA firm that prepares consumer tax returns shouldn’t
simply title a page “Taxes.” This generic title doesn’t advertise services,
locations, or solutions. A better option may be: “Tax Preparation and
Filing Accountants in Wexford” or “Tax Filing CPA Services in Shaler.”
Google displays the first 50-60 characters in a title; use each character
to your benefit. You can even include several phrases such as: “Tax
Preparation Services | Pittsburgh | Wexford | Shaler.”

SEO for the CEO |
Tips and tricks for making
sure your business is
digitally accessible.

Write GOOD content
Now that your pages are titled to your advantage, you want to
make sure GOOD content is on each page. Google can now tell
when you are writing readable, helpful information or just trying to
pad keywords into minimal text. One strategy that works well is to
make your keywords or phrases formatted paragraph headers (i.e.,
bold, header, etc.) followed by GOOD information that includes your
keywords or phrases in the first paragraph.
Google recognizes formatted and repeated words and factors
them into rankings for searches. This is why blog writing serves an
effective component of SEO; article after article of GOOD information
populates your website with keywords, relevant links, and updated
information.

About the Author

Vanessa Saxton, vice president and director of marketing and communications at Standard Bank,
has 15 years experience working with non-profit and small to mid-size businesses optimizing their
graphic design, marketing strategies, and customer communication. A lifelong resident of the
Pittsburgh area, she has degrees from both Saint Vincent College and Duquesne University.

We “Google” everything these days.
We Google where to eat, what to buy, who
to do business with, or the latest COVID-19
statistics and regulations. From the little
questions to the big ones, Google finds us
our answers—3.5 BILLION times a day. In
2019 alone, Google fielded 1.2 TRILLION
searches.* Were any of those queries from
your future customers? You bet. The real
question is, did you come up as an answer?
Every marketing strategy should include Search Engine Optimization
(SEO) tactics to leverage the 200+ factors that Google analyzes to
showcase top search results. Google revises their formulas daily
to ensure searchers find the most relevant, helpful, and detailed
information. You want your business to be on that list because if you
aren’t on the first page of search results, you don’t exist.
While SEO sounds daunting, you can implement simple strategies so
your webpages appear higher in search results. You may not need a
marketing or IT team to make headway, but you will need to devote
time and editing expertise to the content on your website.
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Update your pages and information

Do your research
Google your business, products, and services. Did your website
come up on the first page of search results? Did your competitors?
Basic searches create a baseline to determine where to focus
your improvement efforts. How? Think like a potential customer
and start searching online for solutions. Use simple and complex
search terms and phrases, remembering that not everyone
may use the same language as you. For instance, consumers
may not be searching for your product or service by name, but
rather the solution it offers them. Brainstorm with coworkers,
customers, and friends to create a solid directory of search terms
you can use to optimize later.
These searches not only provide valuable insight on which
search terms to leverage, but also show how you stack up
against your competition. If the first page of results is filled with
URLs for your competition, you have some work to do.

Google also analyzes when you update your website. Stale content
kills your ranking. When consumers conduct searches, Google
will provide results with frequently updated content. By frequently
updating existing content and adding new content to your website
often, your Google relevancy score increases, bringing you one
step closer to the top of the search page. This is why it’s important
to recognize that SEO is an ongoing process. It’s never finished.
Google revises their algorithms frequently, so you may be at the top
of the result page one day and at the bottom the next.

Get your website connected
You’ve created a system to keep publishing fresh content on
your site. Now you can focus on other strategies to improve your
relevancy score through Google. By linking your website with other
websites, tagging on social media, listing in directories, and crossreferencing pages on your own website, you improve credibility and,
therefore, your ranking. Work with your professional affiliations to link
your website to their website, and tag one another on social media
channels. Using shares and links demonstrates your business’
credibility and relevance to Google algorithms.

Create a “Google My Business” account and verify your
business and location

SAVE TIME
Analytics can save you time by providing you the most
commonly searched phrases based on any keyword,
AND it will do it in seconds.
Try a website like www.answerthepublic.com. You
simply type in a product, service, or keyword—and you’ll
instantly have a large list of searched queries. There are
both free and paid versions of this service, but the free
version provides enough information to get you started.
*Data from internetlivestats.com

“The “Google My Business” platform allows you to verify the
validity of your business. Create an account and enter your contact
information for your business (e.g., address, phone number and
website). Google will call your business with a verification code to
confirm your account. Confirmed authenticity goes a long way with
consumers AND with Google.
After you are verified, claim and complete your Google Maps listing(s).
Claiming your listing literally puts you on the map! Some consumers
simply want the solution nearest to them, so showing up in the map

results could be huge for your business’ visibility. To officially claim
your map listing, find your business in Google Maps and click “Manage
this listing.” While the directions are self-explanatory, this verification
will take a little longer because Google will send a postcard with a
verification code to your physical business. After you’re verified, be
sure to populate your map listing with your business hours, services,
website, and photos. The more information the better. Your customers
will also be able to review you, which will provide your business even
more keywords and credibility.

Google weighs 200+ factors when analyzing web pages for search
results. These steps only cover a few high impact actions. Keep in
mind, SEO serves as a great equalizer for businesses of any size to
climb the search ladder. In fact, smaller businesses often have an
advantage because they can target their keywords and geographic
locations more effectively. If you do business in a limited geographical
area, that location or town name is a very strong keyword. Mega
corporations have too many locations to list in page titles or headers.
As your business grows and gains a reputation as an expert provider,
these strategies can help your digital visibility and credibility grow
with you. Your future customers are looking for what you have to
offer: make sure they can find you.

Ready for the next steps?
While you can spend countless hours on dozens of other
SEO tactics, there are three more simple strategies that
require just a little more IT or website support. If you’re
working with a website professional, be sure to add these
to your next project.

Make sure all of your internal links are working
Before your content can begin to rank, your website needs
both internal and external links to work correctly. Google finds
your website through pages and posts linked from somewhere
else on the web. The internal links help Google understand
the structure of your site. As Google follows the links on your
website, it begins to work out the correlation between your
pages, posts, and content that cover similar subject matters.
Fix or remove any old, broken or outdated links.

Create an XML Sitemap
An XML sitemap, saved in the root folder with your website
files, serves as a road map that tells Google where to
quickly retrieve information from essential pages of your
website. Have one there for Google to read.

Make your site mobile ready and friendly
Nothing dates your website faster than being static. In a
world where more than half the Google searches are done
via smartphones or tablets, your website MUST be mobile
friendly. Google WILL lower your ranking if your site isn’t a
responsive (or mobile friendly) site. Responsive websites
automatically resize and format webpages according to
the device used to access it.
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...a public letter to our devoted associates...

Business Solutions

As a community bank, we employ

individuals who truly believe in Standard Bank’s mission and vision to support our customers, businesses,

and communities in ways that only a community bank can—but over the past few months, our resolve was
tested. Every day presented a new challenge for us as we navigated through the COVID-19 pandemic and
every day Standard Bank associates stepped up to the challenge with determination and grace.
All over the country, banks and their employees had to quickly adapt to meet the demands of their customers.
Standard Bank was not exempt. Almost overnight, we developed new lending programs, changed hours,
implemented social distancing and safety precautions, and dealt with increased and changing customer
service demands. Our associates were there for our customers and you were there for each other.
At Standard Bank, it isn’t just about “surviving” uncertain times; we’ve weathered wars,
depressions, and economic downturns, and we’re still standing. It’s about having the right
associates to provide the right care for our customers. We’re all interdependent.
Sometimes we’re together with global hardships and sometimes we’re standing with families and
businesses that are facing their own “uncertain times.” In either circumstance, Standard Bank’s devoted
associates have been there on the “front lines” for our customers and our communities. Cheering them
on or helping to raise them up. The stories we’ve heard about incredible effort and service… above
and beyond….are truly touching—each one moving and each one spoken from the heart of one of our
customers or associates.
That’s why we sincerely thank each and every associate at Standard Bank.
It is YOU that embodies our mission and it is YOU that makes the difference for our customers. It is YOU
who hears the concerns and successes, and it is YOU who is there to help when times are hard.
We see how you have adapted over the past few months. We’re amazed, but not surprised. Standard Bank
associates are truly exceptional, and we are proud to have each of you in our corporate family.

Thank you!
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Commercial Lending and Leasing
Real Estate Loans
Construction Loans
Lines of Credit
Term Loans
Government Lending Programs
Leasing
Business Credit Cards

Business Checking and Savings
Navigator Checking
Green Checking
Analysis Checking
Savings
Money Markets
Wealth Management

Technology
Business Online Banking (with Bill Pay)
Business Mobile Banking
Payment Authorizations (Check & ACH)
Dual Control & Security Authentication Devices

Treasury Management
Money Market Sweep Accounts
Zero Balance Account Sweep Accounts
ACH Origination
Remote Deposit Capture Xpress
Merchant Services
Cash Courier

Allegheny
County

Westmoreland
County

Blawnox
201 Freeport Road
Pittsburgh, PA 15238
(412) 828-6030

Greensburg
5150 Route 30, Eastgate Plaza
Greensburg, PA 15601
(724) 834-2060

Green Tree
Four Parkway Center #100
Pittsburgh, PA 15220
(412) 928-8530

Ligonier
211 West Main Street
Ligonier, PA 15658
(724) 238-6655

Lawrenceville
5137 Butler Street
Pittsburgh, PA 15201
(412) 781-1464

Mt. Pleasant
659 West Main Street
Mount Pleasant, PA 15666
(724) 547-7515

Monroeville
2640 Monroeville Blvd.
Monroeville, PA 15146
(412) 856-0354

Murrysville
4785 Old William Penn Hwy.
Murrysville, PA 15632
(724) 327-0010

Mt. Troy
2000 Mt. Troy Road
Pittsburgh, PA 15212
(412) 322-6107

Scottdale
100 Pittsburgh Street
Scottdale, PA 15683
(724) 887-7900

North Hills
7703 McKnight Road
Pittsburgh, PA 15237
(412) 847-7640
Pittsburgh (Downtown)
428 Forbes Avenue
Pittsburgh, PA 15219
(412) 338-9036
Shaler (Drive-up down the road)
900 Mt. Royal Boulevard
Pittsburgh, PA 15223
(412) 486-4245

Member
FDIC

Bedford County &
Western Maryland
Hyndman
3945 Center Street
Hyndman, PA 15545
(814) 842-3294
Cumberland (walk-up / drive-up only)
200 North Mechanic St.
Cumberland, MD 21502
(301) 722-5770
LaVale
1275 National Hwy.
LaVale, MD 21502
(301) 729-3738

www.standardbankPA.com
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2640 Monroeville Blvd.
Monroeville, PA 15146

Relationship banking still exists.
So does trusted service.

Partner with Standard Bank and see the community banking difference.

“You’ve saved my business!”
“It is during the really
stressful times that
quality customer
service is revealed.”
“Just another reason I am
glad to have your employees
looking out for me.”

Read about how our associates went above
and beyond for our customers over the past few
months. We heartfully thank them on page 9,
and so have our customers as seen below:

“I wanted to take a minute and let you know
what an amazing job you and your bank did
on helping us get our PPP funding.”

“I would like to thank you for your patience with us
small businesses. I really appreciate your help and
quick response in answering our questions.”

“I really appreciate
your flexibility.”

“I am impressed with how quickly
you are taking care of me.”

“Thank you for your faith in us and our open communication which
has allowed me to encourage our business owner to grow and do
his best. We saved 33 jobs and they are some good folks.”
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“I am truly grateful for Standard’s
willingness to help in such a time.”

“I will never forget this, believe
me. We will be moving our
business to your bank.”

“You made my
day, my month,
and my year!”

“I hope you know how strong our loyalty is.
Wherever you go, we go.”

