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Tim Zimmerman recently completed his
term serving as national ICBA Chairman and
helped propel community banks across the
nation into a new era where they can better
serve customers—including customers at
Standard Bank.

As a true community bank, Standard has been an
integral part of the communities we serve for more than
100 years. The secret to that longevity is adhering to
the relationship principles we were founded on:
•
•
•

Listen to your customer, find out what they need
and what is important to them
Work with them and recommend a solution that
fits their needs
Always maintain the highest level of integrity,
transparency, and honesty

Standard Bank proudly offers key financial products,
services, and technology features to help our business
customers flourish; however, we are even prouder of
the way we deliver those products and services. All
of our associates serve as advocates and work hard
to counsel for the betterment of our customers and
communities.

Tim, you were already quite busy as a community banker,
proud father and grandfather, and supporter of many important
causes in your community. Why did you take on so much more
as ICBA chairman?
I love community banking and being a community banker. I think
it is very important to support the things you believe in. Also, I
grew up understanding that you have a responsibility to give back.
Being chairman has been one way of giving back to a profession
that means so much to me.
This year you’ve traveled across the country (and world)
to meet with community bankers. What was your most
memorable experience?
Hearing story after story of how community bankers, like us,
work with customers to help make their dreams come true really
confirmed that personal attention and genuine concern is what
makes community banking unique. Even across the ocean, my
speech in Tokyo, Japan, confirmed that community banking
transcends culture. Having the opportunity to talk about the shared
values and benefits of community banking was a huge honor.

“As trends and customer needs
evolve, so will community
banking—we’ve always been
innovative; however, the one
thing that won’t change is the
values that make us who we are.”
You worked with the ICBA team to educate
government officials about the unique
qualities of community banks (versus big
banks) to reduce regulatory burden. And
made great progress! What did this victory
mean for community banks and how will it
impact the industry in the future?
This victory of bipartisan legislation for
community banks solidified the difference
between the community bank business model
and the big bank model. Policymakers are
understanding that community banks are
unique, and this regulatory relief will help
community banks to unleash their full potential
and serve more customers.
After all of your experience leading a
community bank and community banks
of our nation, how would you define
“community banking?”
First and foremost, community banks are
relationship bankers. We know our customers

Tim Zimmerman, Standard Bank CEO and ICBA chairman, recently spoke at ICBA LIVE 2019, which is the largest
and most comprehensive educational and networking event for community banks. Photo credit: ICBA®

and can help them in ways that our competitors can’t. We make loans on “worm
farms,” houses constructed from recyclables, and other loans that don’t fit the mold,
but need to be made based on character and legitimate need.
We are there for our customers and communities in good times and in bad. We are
committed to making our communities a better place. We all operate under these
shared beliefs and that’s what makes community banking truly special.
Where do you see community banking 20 years from now?
As trends and customer needs evolve, so will community banking—we’ve always
been innovative; however, the one thing that won’t change is the values that make
us who we are. Customers will still come first and so will our dedication to helping
grow our communities. I’ve been in community banking for well over 30 years…
and this continues to hold true.

I invite you to join us as we offer some words of
wisdom from our local experts. Every day, we’re
dedicated to supporting the local economy in all that
we offer and in all that we do.

We grow by building relationships.
We grow by supporting you.

As a community
bank, Standard
Bank is committed
to the families,
non-profits, and
businesses we serve
for the betterment and
economic growth of
our communities.

Tim Zimmerman
CEO, Standard Bank

Tim Zimmerman has been a community banker for
more than 35 years and is immediate post-chairman
of ICBA. Independent Community Bankers of America® (ICBA) is
the only national advocacy organization that exclusively represents
community banks.
In addition to his successes at Standard Bank and ICBA, Tim is a
board member and Vice President of the Pittsburgh Civic Light
Opera and chairman of its Audit and Budget and Finance Committees.
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Adelphoi

Standard Bank in Greensburg presented
Adelphoi with a $12,000 grant to fund the
establishment of a Career Exploration Lab
at the Hartford Heights Education site in
North Huntington. Adelphoi is dedicated to
providing a continuum of quality services
to children, youth, and families including
residential programs, foster and adoption
services, and community-based programs.

Sarah Heinz House

The Standard Charitable Foundation has
awarded a $10,000 grant to Sarah Heinz
House, a non-profit serving children
through after-school programs in the
Pittsburgh area. The grant awarded will
provide funding to support their summer
camp program—a long standing tradition
for many families (including for some
Standard Bank associates!)

2018 Business of the Year

Standard Bank was honored to be named
“2018 Business of the Year” by the
Westmoreland County Chamber of Commerce.
Tim Zimmerman, bank CEO comments, “We’re
proud of every loan we make, every deposit
account we open, and every satisfied customer
we have; it means that we’re out in the
community, every day, making a difference for
people who live in Westmoreland County.”

Harmon House

Standard Bank associates present Harmon
House Care Center in Mt. Pleasant, Pa.
with funds to help protect seniors from
financial exploitation. Standard Bank
supports several senior care homes in
partnership with the Senior Housing Crime
Prevention Foundation. Learn more about
how you can help prevent elder abuse at
standardbankpa.com/welcomehome.

Education Partnership

Thanks to support from The Education
Partnership, Standard Bank adopted
Sunrise School in Monroeville, Pa. and
Arsenal Middle School in Lawrenceville,
Pa. In doing so, Standard Bank was able
to supply every student with bags full
of school supplies. These schools and
students move mountains, and Standard
Bank is honored to support them!

Standard Bank has
also been an advocate
for the Make-A-Wish
Foundation since 1994,
and has raised over
$500,000!
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Welcome!

Standard Bank is pleased to
announce John Kline has
been appointed executive vice
president and chief lending
officer.

Turning satisfied
customers into

John brings a well-balanced approach to lending as
well as decades of experience in commercial lending
and client relationship management. He has a deep
understanding of the Western PA business market and
has served the area his entire career.

STRONG
ADVOCATES

As a local business, how do you
turn a happy customer into your
strongest advocate? Begin with
a handshake and a smile!
As a fellow business professional, you don’t need me to tell
you that building strong relationships with customers is critical
to your success. You know that by improving the lives and
livelihoods of your customers, their loyalty to you deepens,
your relationships strengthen, and your own business grows
as a result. Strong customer relationships create value for
your customers, value that they’ll want to share with others.

The importance of businesses with less than 500
employees (“small businesses”)
Small businesses comprise 99.9% of all business
firms in the U.S.
97.6% of all U.S. exporters are small businesses.
A striking 98.5% of employer firms in high-tech
industries are small businesses.
Small businesses account for 65.9% of net new
job creation in the U.S. from 2000-2017.
Nearly 1 in 5 five (19.3%) business firms are
family-owned, which means they often support
hometowns for generations.
Credit: sba.gov (August 2018)

How do you build strong customer advocates?
Building strong relationships is both a science and an art:
there is no simple formula. You cultivate and nurture those
relationships over time… and you’re never “done.” You
create a value proposition for your customers that simply is
not available anywhere else. You exceed their expectations.
Every. Single. Day.
Today, we hear a lot about people’s expectations not being
met: the dissatisfied customer.
I’ve been the victim of poor customer service. I’m sure you
have, too. You know the common complaints: being on hold
for too long, difficulty finding necessary information on their
website, or a cranky customer service representative. Poor
interactions like these can ruin your reputation.
Consumers today are much more likely to share their
experiences with friends, family and thousands of contacts
online. Social media provides a platform for customers to
vent, but it also provides a public forum for customers to
rave about your service. Are you giving them ammunition for
boasting or complaining?
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What relationship actually means
How well do you know your customers? Do you understand
what makes them tick? You gain a person’s trust when they
feel like you “get” them. By understanding their goals and
objectives and learning what is important to them early on,
you will build a strong bond where they include you in their
decision making processes.
In an age where technology means we never have to leave the
office to do business, connecting with customers face-to-face
has never been more important! Get a chance to know them,
their family life, and personal interests. There is nothing like
seeing the spark of joy in another person’s eyes after learning
you share a common interest. Even just remembering to ask
about family members or a beloved pet can go a long way in
showing how important they are to you. Once that connection
is there, if it’s easier to communicate behind screens, use their
preferred vehicle. If they network digitally, you better learn how.
Finally, permanently maintain the relationship through
consistent honesty and integrity. Customer trust is far more

John is highly involved in the community. He sits on
many community based boards including the United
Way, Salvation Army, Westmoreland County Chamber
of Commerce, St. Anne Home, Westmoreland Frick
Hospital Foundation, Economic Growth Connection,
and West Penn Power Sustainable Energy Fund.

important than any products or services you have to offer. Always keep your
commitments. Be transparent about anticipated setbacks, then develop
reasonable expectations.
The value of “Thank You”
Did you ever leave a store or meeting without someone thanking you for your
business? Feels kind of cold, doesn’t it? In our rapid-paced world, taking the
time to simply thank customers for their commitment shows your appreciation
for their business.
Good relationships maintain loyalty... and that appreciation affects others!
For example, at the bank, we know that each customer helps support more
local jobs, loans for main street businesses and individuals, and donations or
grants we can invest into sustaining and growing our communities. Let your
customers know how far their support reaches within your company and within
their community. There’s a lot to be thankful for!
How does Standard Bank use this advice?
Simply put, at Standard Bank, we dedicate ourselves to providing advice to help
our business clients make solid, well-planned financial decisions. We dedicate
one Standard Bank associate, a relationship manager, to each of our business
customers so they have personalized and customized service that improves
their bottom line. We are our customers’ most trusted advisor. Sometimes we
are the bearers of good news. Sometimes not. But we’re always honest, and our
customers trust us to always do what is right for them in the long run.
Relationships matter to us, so we invest a great deal to ensure they remain
the hallmark of our reputation and the nexus of our mission and vision. Our
customers are our advocates. We solve their problems. We ensure a great
customer experience. We deliver the right product to fit each specific need.
Want to know more about Standard Bank? Connect with a relationship
manager (see right)… we promise you won’t be disappointed.

About the Author

Andrew Hasley, CPA, MBA, is the president of Standard Bank. He is a seasoned executive in the
financial institution industry and maintains a strong dedication to supporting local communities. Andy
takes pride in connecting with customers, ensuring that Standard Bank is their first call when seeking
financial advice. His confident, hands-on, open-minded style combined with the belief that a happy,
well-trained, disciplined, and accountable workforce will result in a high degree of customer satisfaction
and company success, has proven to be very effective. Andy is a board member of the Pittsburgh Zoo
and PPG Aquarium and serves on the Community Depository Institution Advisory Counsel to the
Federal Reserve Bank of Cleveland.

Looking to optimize your business
banking, treasury management,
or lending portfolio?
Allegheny County (PA)
Cheryl Belsterling
Vice President
Commercial Relationship Manager
Office: (412) 773-7295
cbelsterling@standardbankpa.com
Christian DeSarbo
Vice President
Commercial Relationship Manager
Office: (412) 781-1465
cdesarbo@standardbankpa.com
Tom Tevis
Vice President
Commercial Relationship Manager
Office: (412) 632-1361
ttevis@standardbankpa.com
Greg Vallecorsa
Vice President
Commercial Relationship Manager
Office: (412) 781-5385
gvallecorsa@standardbankpa.com

Westmoreland County (PA)
Paul Knapp
Group Vice President
Senior Commercial Relationship Manager
Office: (724) 461-4001
pknapp@standardbankpa.com
Faye Rosatti
Vice President
Commercial Relationship Manager
Office: (724) 834-2060
frosatti@standardbankpa.com

Western Maryland and Bedford County (PA)
John Will
Vice President
Commercial Relationship Manager
Office: (301) 729-3738
jwill@standardbankpa.com
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you’ll benefit from
borrowing from a
community bank

First, what do we mean when we say “community
bank?” Aren’t all banks “local” to their community?
While a lot of banks may have a brick and mortar
location in your neighborhood, it’s not where their
money is typically spent or invested. A community
bank is a bank that derives funds and lends to the
communities in which it operates—ultimately helping to
grow the local economy. Community banking takes the
customer experience to another level with added benefits
like one-on-one customer service, products that focus
on the customer, and active initiatives to promote local
economic growth. Community banking is about more than
numbers, it’s about relationships with customers and being
a resource in the community.
It can be easy to assume that bigger is always better and
opt to do business with megabanks. Unfortunately, the place
where you live and work rarely benefits from the investments
and loans taken out through these behemoths. They invest
in their own interests, which is sometimes half a globe away.
So what makes a local loan different? Below are just a few
reasons banking or borrowing from a community bank makes
sense, not only for your community, but for you as well:

1

Do you prefer a simpler work flow? Fewer hoops?
Community banks make the entire loan process easier
for you because everyone is geographically closer to you
and focuses on customer service. Our originators take the
time to work one-on-one with you to find the option that best
suits you and help you completely understand the entire process.
Plus, many loan options provide you local, personalized service
throughout the life of your loan. Our customers find comfort in
calling a familiar office or local customer service representative.

2

Community banks’ options, rates, and closing costs
for loans are just as competitive, and sometimes, can
offer even more. Since our decision makers are local, we offer
flexible lending options and timely processing because we
see, first-hand, how hard you work every day. Our rates are
updated daily – the same as the big guys – with competitive
closing costs, but with the added bonus of an outstanding
customer experience. Additionally, we have access to the
same government loan programs such as USDA, FHA, VA,
PHFA, and additionally, we offer the First Front Door Grant
Program sponsored by FHLBank Pittsburgh.

3
When you hear the words “Buy Local”
you likely think about visiting a farmer’s
market or patronizing small businesses
and restaurants on Main Street. Did you
know that using your local community
bank for your borrowing needs also
supports these same businesses and
organizations (in addition to yourself)?
5

As a community bank, we see the fruits of our labor
every day. By reinvesting locally, we help residents,
small businesses, and non-profit organizations flourish
in many ways. We provide loans to small businesses
that would never make the cut at a big bank, simply
because we have the flexibly to listen to their story. We
provide loans to families who are working tirelessly for
their dream home and need someone on their side. And
for our smaller, local non-profits that serve so many of
our neighbors, the Standard Charitable Foundation
awards grants to organizations who wouldn’t have grant
options otherwise. Looking out for the best interest of
our communities is ingrained in the way we conduct
business and is at the root of how we reinvest the
money we earn.

A community bank is a bank
that derives funds and lends
to the communities in which it
operates—ultimately helping
to grow the local economy.
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Community banks create local jobs for local people, who spend
money in your hometowns. Our office associates get to know you
and look out for your best interests. We thrive when our customers do.
Our income stays in the area, and we are as invested in the community
as you are because it’s our neighborhood, too. From the Mt. Pleasant
Glass Festival, to the Franklin Regional Backpack Program, to the Mt. Troy
Halloween parade, to the ACIT basketball tournament in Cumberland…we
see you and support you.
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Like your privacy? So do we! That’s why we will never share your
information with other businesses. You’ll never get annoying
random calls or junk mail sent to you from third parties associated with us.
We don’t like that stuff any more than you do. In addition, we are always
monitoring for fraudulent activity on your accounts to keep you safe.

Before you make your next loan or banking decision,
consider “buying local” first. Come visit your local
Standard Bank office and learn about more ways
your friendly neighborhood Standard Bank family
can help you and your community grow.
Download our Home Loan
Solutions Guide to learn more.

About the Author

Jane Flaherty, vice president and manager of loan operations at Standard Bank, has more than
40 years of experience in mortgage lending. She serves as board treasurer for the Mon Valley
Initiative and is active in the Mortgage Bankers Association of Southwestern PA. Jane is a firm
believer in providing excellent customer service and is proud to lead a strong team that has the
same objective. Staying true to her local roots, she also holds a bachelor’s degree from California
University of Pennsylvania.

Check out the numbers

Loan growth at community banks has exceeded growth at non-community
banks for six consecutive years. Customers are finding it easier and more
beneficial to work with a community bank for their home loan needs.

Standard Bank offers a first-time homebuyer
grant program funded by FHLBank Pittsburgh.

Want to get up to $5,000 in cash for down
payment and closing costs?
Through First Front Door (FFD), if you qualify,
Standard Bank will match your contribution 3-to-1.
For every $1 you contribute, you can receive $3 in
grant assistance, up to a maximum of $5,000.

Who qualifies for First Front Door funding?
To qualify, you must:
• Be a first-time homebuyer (which means you
haven’t owned a home within the past three
years, or you owned a home only while married
but not as a single person within the last three
years – this includes a married couple if either
has not owned a home in the past three years).
• Secure a first mortgage through Standard Bank.
• Have an income at or below 80 percent of the
area median income.
• Not be a student working less than 30 hours per
week.
• Complete at least four hours of homeownership
counseling prior to purchasing the home.
• Agree to maintain the home for five years to
retain the full amount of the grant. If a sale
occurs before the five years expire, a portion of
the grant may be required to be repaid.
Standard Bank will review these and other program
requirements with you.

How to apply
Visit Standard Bank’s website to find a mortgage loan
officer or start your application process online at
www.standardbankPA.com/applyonline.

Visit our website to find a friendly,
experienced mortgage loan officer
to help you get started today!
Source: Federal Deposit Insurance Corporation (FDIC)’s 2018 Annual Report

Standard Bank NMLS 441399
Member FDIC | Approval is subject to underwriting
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Three ways to improve
your information security

RIGHT NOW.
1. Look before you click

Email phishing is a relatively quick and easy
way for criminals to get information from you
or your employees. Taking the extra minute
to analyze your emails can save you and
your business from a security breach. Look at
the emails you receive and ask these simple
questions:
•
•
•
•
•

Am I expecting this email and is it from a
known source?
Do I have an account with the source?
Is the email coming from a valid domain?
Is there a sense of urgency to get me to
click on a link or open an attachment?
Does the link go to an address I
recognize and know?

2. Update, patch, replace

It’s easy to get impatient waiting for updates
and patches on your devices; however, those
updates keep your devices secure. One
vulnerability can cost you and your business.

3. Use your own devices

Whether you are purchasing or leasing
technology, make sure to equip everyone.
Otherwise, you lack control and security of
your business’ information. An upfront cost
now could save you thousands of dollars and
hassles later.

While there are a lot of measures to increase the informational security
of your business, starting with the basics can sometimes be the greatest
defense of all. Did you know that you and your employees can be one of the
biggest threats to the security of your business information? In business, time
is money so we are always trying to do more with less, and cyber criminals
love to exploit this weakness.
A phishing email and a rushed day can lead to malicious software being
downloaded into your secure network. You can and should have virus
protection, a firewall, and layered security protection, but good old-fashioned
logic can be your best friend. Look at the emails you receive and go through
simple questions (see left) to make sure all of your emails make sense.
Cyber criminals are crafty at trying to convince you every email is “normal”
and can even use a contact’s name and/or email address to try and trick you.
If you feel the email doesn’t make sense, then delete the email and move on
with your day. Train your employees to not be afraid to question each and
every email for validity.

Just imagine what can happen if your employee makes
some bad decisions, they fall prey to the phishing
schemes, and now they connect to your network.
The devices you use to run your business can be a challenge. One of the best
ways to keep the information on those devices safe is to make sure they are
patched and up to date. Vulnerabilities happen when devices are left alone
and rarely updated. Patch and update your firmware, software, and operating
systems to prevent security risks to those systems. Know when your systems
or programs have reached their end of life. If you can no longer get security
updates to those systems, you should replace them. Patches are worth the
effort to eliminate low hanging fruit to those wanting to exploit that vulnerability.
Finally, support your business with all of your own technology. Yes, this
may add some cost to your bottom line, but if your employees use their
own technology, you do not have control over how that device is
configured or managed. Just imagine what can happen if your
employee makes some bad decisions, they fall prey to the
phishing schemes, and now they connect to your network.
Your network will now be exposed to all the malicious code
that resides on that device. Plus, if they are not updating
and patching their device (as we suggest above), they
have just stepped over all your good efforts
to protect your network. Know and
manage the devices that you
depend on to run your business
and protect you and your
customers’ data.

Our Business Technology Solutions
Standard Bank offers several services to increase security for business customers including: Dual
Authentication, Customizable Online Banking Platforms, Payment Authorizations (such as
“Positive Pay” and “Post No Checks Block”), and Security Authentication Devices.
About the Author
Download our Business Banking
and Lending Guide to learn more.
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Sheila Crystaloski, senior vice president and chief technology officer at Standard Bank, has more than 30 years of experience in the
technology field, 20 of which have been with Standard Bank. Sheila is a certified information security manager and a strong asset to the
Standard Bank team. Sheila leads the bank’s around-the-clock technology team as they ensure customer information security and new
technology implementation.
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Michael Dowling

Vice President and
Senior Investment Executive
Michael.Dowling@Ceterais.com
Office: (724) 547-2019

Daniel Koller, Jr.

Vice President and
Senior Investment Executive
Daniel.Koller@Ceterais.com
Office: (412) 773-7285

Tax Diversification
of Retirement Assets
Tax Diversification
ofMost
Retirement
Assets
people understand
the benefits of diversifying

investments among asset classes to help manage the
risk and return of a retirement plan. But diversification
Background
can also be used to help manage the tax treatment of
Mostretirement
people understand
the benefitsinofthe
diversifying
assets—resulting
potentialinvestments
for higher
among
asset
classes
to
help
manage
the
risk
and
return
a
net income during retirement years. The charts of
below
retirement
plan.you
Butvisualize
diversification
can also be used to help manage
can help
tax considerations.
the tax treatment of retirement assets—resulting in the potential for
higher net income during retirement years.
Tax considerations of retirement assets

1

WHEN IS ASSET GROWTH TAXED?

Patrick Bungo

Vice President and
Investment Executive
Patrick.Bungo@Ceterais.com
Office: (412) 773-7281

TAXED NOW

TAXED LATER

TAXED NEVER

CDs and Money Markets

401(k)/403(b) Accounts

Roth IRAs

Mutual Funds

Traditional IRAs

Cash Value Life Insurance2

Savings Accounts

Feature comparison of various assets1
Taxable
Assets
Tax-Deductible Contributions
IRS Does Not Limit Contributions
Due to Income
No Penalty for Early Withdrawals
No Required Minimum
Distributions at 70½
Will Not Increase Social Security
Taxation or Medicare Premiums
Includes Income Tax-Free
Survivor Benefit

Roth IRAs

l

Cash
Value Life
Insurance2

l
l

l

l

Tax-Free Distributions

About Standard
Investment Services

401(k)/
Traditional
IRAs
l

Tax-Deferred Growth

l

l
l

l

l

l

l

Financial planning isn’t a tool to start using
l
l
after you have money — it’s the tool you use
l
to pursue your financial goals throughout
life’s stages. Standard Investment Services
1
is located at Standard
Bank and
The descriptions
andwas
features of the various assets in these tables are for general information purposes and address the most typical circumstances. There are many regulations
the taxation
and operation of all assets mentioned and you should seek the advice of a tax professional before making any changes to your current or future retirement
established to meet governing
the needs
of customers
plans, accounts or assets.
2
beyond everyday banking.
focus
Cash value Both
life insurance
policies are subject to Modified Endowment Contract rules that discourage overfunding based on face amount, insured’s age and other factors. Cash
value local
life insurance
also contains
on helping to empower
families
andadditional mortality charges that will increase the expense of this product. Also, distributions in excess of total premiums paid are taxable unless
taken as loans (which are subject to interest charges). Consult a policy illustration for more information.
businesses as they fulfill their financial goals.
At Standard Investment Services, we
take great pride in standing beside our
clients throughout all stages of wealth
management. From the accumulation/growth
phase to the distribution phase, we stand
beside you with ongoing advice and service
to help make sure your investments are
meeting your expectations.
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Business Solutions

The descriptions and features of the various assets in these tables are for general information purposes and address the
most typical circumstances. There are many regulations governing the taxation and operation of all assets mentioned and
you should seek the advice of a tax professional before making any changes to your current or future retirement plans,
accounts or assets.
2
Cash value life insurance policies are subject to Modified Endowment Contract rules that discourage overfunding based
on face amount, insured’s age and other factors. Cash value life insurance also contains additional mortality charges that
will increase the expense of this product. Also, distributions in excess of total premiums paid are taxable unless taken as
loans (which are subject to interest charges). Consult a policy illustration for more information.
Chart Source: Trumark Wholesome Insurance Services
Securities and insurance products are offered through Cetera Investment Services LLC, member FINRA/SIPC. Advisory
services are offered through Cetera Investment Advisers LLC. Neither firm is affiliated with the financial institution where
investment services are offered. Investments are: Not FDIC/NCUSIF insured • May lose value • Not financial institution
guaranteed • Not a deposit • Not insured by any federal government agency. Registered office: 428 Forbes Avenue,
Pittsburgh, PA 15219.
1

Commercial Lending and Leasing
Real Estate Loans
Construction Loans
Lines of Credit
Term Loans
Government Lending Programs
Leasing
Business Credit Cards

Business Checking and Savings
Navigator Checking
Green Checking
Analysis Checking
Savings
Money Markets
Wealth Management

Technology
Business Online Banking (with Bill Pay)
Payment Authorizations (Check & ACH)
Dual Control & Security Authentication Devices

Treasury Management
Money Market Sweep Accounts
Zero Balance Account Sweep Accounts
ACH Origination
Deposit Xpress
Merchant Services
Cash Courier

Allegheny
County

Westmoreland
County

Blawnox
201 Freeport Road
Pittsburgh, PA 15238
(412) 828-6030

Greensburg
5150 Route 30, Eastgate Plaza
Greensburg, PA 15601
(724) 834-2060

Green Tree
Four Parkway Center #100
Pittsburgh, PA 15220
(412) 928-8530

Ligonier
211 West Main Street
Ligonier, PA 15658
(724) 238-6655

Lawrenceville
5137 Butler Street
Pittsburgh, PA 15201
(412) 781-1464

Mt. Pleasant
659 West Main Street
Mount Pleasant, PA 15666
(724) 547-7515

Monroeville
2640 Monroeville Blvd.
Monroeville, PA 15146
(412) 856-0354

Murrysville
4785 Old William Penn Hwy.
Murrysville, PA 15632
(724) 327-0010

Mt. Troy
2000 Mt. Troy Road
Pittsburgh, PA 15212
(412) 322-6107

Scottdale
100 Pittsburgh Street
Scottdale, PA 15683
(724) 887-7900

North Hills
7703 McKnight Road
Pittsburgh, PA 15237
(412) 847-7640
Pittsburgh (Downtown)
428 Forbes Avenue
Pittsburgh, PA 15219
(412) 338-9036
Shaler (Drive-up down the road)
900 Mt. Royal Boulevard
Pittsburgh, PA 15223
(412) 486-4245

Member
FDIC

www.standardbankPA.com

Bedford County &
Western Maryland
Hyndman
3945 Center Street
Hyndman, PA 15545
(814) 842-3294
Cumberland (walk-up / drive-up only)
200 North Mechanic St.
Cumberland, MD 21502
(301) 722-5770
LaVale
1275 National Hwy.
LaVale, MD 21502
(301) 729-3738
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2640 Monroeville Blvd.
Monroeville, PA 15146

Relationship banking still exists.
So does trusted counsel.

Partner with Standard Bank and see the community banking difference.

www.standardbankPA.com

© Standard Bank, 2019

